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EKOHOMIKA TA
MDKHAPOAHI
EKOHOMINHI TOPriIBNA
BIAHOCUHM
(3A CNELIANI3ALIAMM)

ONn KomMmepuina i
TOpriBns

ON EKOHOMIKa




N2 C1 EI(OHOMIKa a M»Kl-lap

S _
'€KOHOMIUHi BiAHOCUHN Yomy came «kEKOHOMIKA»?

- Economics
T — (33 cneulamsa LI,IFIMI/I) S [Mpodecisi, sika Nerko aganTyeThCs 40 3MIH PUHKY
N /52 S W [loTy>kHa 6a3a 3HaHL | HABUYOK A/151 POOOTU Yy OyAlL-

sIkomy OI3Hecl
[HyuKka Kap'epHa TpaekTopisi — Tn cam(-a) obupaeLn

Hanpsim!
Lllanc BnanBaTtn Ha BEIUKI PILLEHHS, MJIAHN |

OroaKeTU

Kum ™1 moskews npaurosaTun?
KepiBHMKkom nianpuemcrsa abo niaposauty
EkoHomicTOM (prHaHCOBUM, BUPOOHUUUM, Tany3eBUM)
bisHec- un piHaHCcOBMM aHaNITUKOM
PagHukom, exkcneptom abo MEHTOPOM I3 MNUTaHbL

€KOHOMIKM
OpraHizatopom abo KepyrouMm BUPOOHULITBOM
DaxiBuem 3 OFOAXKETYBAHHSI, CTPATErNYHOIO PO3BUTKY
Ta MJIaHYBaHHSI
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Lle G11bLU€e, HDK NPOCTO HaBYaHHs!
TyT T oTprmaeLL:
3HaHHSI NPO CyyacHy TOPriB/kO Ta BI3Hec-npoueck
[lpakTuKy 3 peanbHUMKN Kecamm Ta BI3Hec-MpoeKTamm

KOMOIHOBAHI HABUUYKU AHAITUKMN, NpPoAaXKIB |
KOMYHIKaL,IN

Lllanc possusatucsa B B2B, B2C, e-commerce abo
3anyCcTUTU CBIN cTapTarn

I_Ipocbecuo, SIKA 3aBXXAM aKTya/ibHa Ha pleKy!

L

Kum ™1 3moikewn npauroBatm ?

Komepul NHUM ANPEKTOPOM

MeHeaykepom 13 po3BUTKY BI3HeCy
AHaNITUKOM NPOAAXKIB

daxiBuem 3 e-commerce

OpraH|3aTop0M nocradyaHHsi abo KEPIBHUKOM BIAALTY
TOPTIBI




